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Essentials of Marketing Research concisely delivers an up-to-date review of a broad variety of

marketing research topics. It takes an application-oriented approach, providing students with the

tools and skills necessary to solve business problems and exploit business opportunities. The

authors' years of experience in real-world marketing research is evident throughout, from their

thorough treatment of qualitative research (given short shrift in many other books) to their

knowledgeable coverage of sample size rules-of-thumb, conducting a background literature review,

and the importance of new market research tools and techniques. Essentials of Marketing Research

gives students a strong command of market research principles, while being short enough to use

alongside cases or projects.
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Earned a B.S. in Management from Southern Illinois Universityâ€•Carbondale, an M.A. in Business

Administration from Illinois State University, and a Ph.D. in Marketing from Louisiana State

University. He began his teaching career at the University of South Florida, where he continues to

win awards both for outstanding research and for outstanding teaching. He has a wide range of

research interestsâ€•from attitude formation and perceptual differences in services marketing to

interactive electronic marketing technologies and their impact on information research problems. He

consults for a variety of corporations and small businesses, with specialties in customer satisfaction,

customer service quality, customer service value, retail loyalty, and image. He continues to serve as



a member of the editorial review board for Journal of Academy of Marketing Science and was

coeditor of Marketing: Moving Toward the 21st Century (SMA Press, 1996).Mary W. Celsi is a

Professor of Marketing at California State University, Long Beach. She has published research in

several top journals, including Journal of Marketing, Journal of Consumer Research, Journal of

Retailing, California Management Review, and Journal of the Academy of Marketing Science. She

has expertise in qualitative and quantitative research methods. Her publications span a wide range

of interests, from internal marketing to digital marketing and consumer culture theory. Her research

has been cited more than 5,000 times in scholarly publications.Earned a B.A. in Psychology and

Economic history from St. Maryâ€™s University and an M.A. and Ph.D. in Marketing at Louisiana

State University. He began his teaching career at the University of South Florida, moved first to the

University of Mississippi, and then to The University of Memphis, where he has taught since 1993.

He was chairman of the committee on Grants and Research for the Fogleman College of Business

from 1991-1997 and Director of the Ph.D. Program at Memphis from 1995-1997. He has been a

consultant for a wide range of corporations and institutes, as well as for the U.S. Department of

Defense. He is the coauthor of Retailing for the 21st Century (Houghton-Mifflin, 1993) and a

coeditor of Advances in Marketing (LSU Press, 1994). He is a regular contributor to such academic

publications as Journal of Advertising, Journal of Consumer Marketing, Journal of Marketing

Education, Journal of Direct Marketing, Journal of Health Care Marketing, and Marketing Education

Review.Earned a B.A. in Economics and an M.A. and Ph.D. in Marketing at the University of Florida.

He began his teaching career at the University of Mississippi and then moved to Louisiana State

University in 1977. He continues to teach at LSU, where he is the Director of the Institute for

Entrepreneurial Education and Family Business Studies, and where he holds the Alvin C. Copeland

Endowed Chair of Franchising. He has acted as a management consultant and/or expert witness for

a variety of industries and has served on the board of directors of numerous organizations. He has

been an officer of for a long list of academic organizations and he is a Past President and Chairman

of the Board of Governors of the Academy of Marketing Science. He has been a regular contributor

and reviewer, and occasionally a member of the editorial board, for such publications as The

Journal of Marketing Research, The Journal of Business Research, and Marketing Education

Review. The list of this scholarly publications runs to a dozen pages.

Great book on marketing research. Actually read the whole thing, something thats hard to do with a

textbook.



Provided what I needed for the class I took. Thanks.

I bought the wrong book but this had the same information as the one I needed!

Very boring book I had to take for class. Uninteresting.

Good info but it needs some color and a photo here an there to keep the reader awake.

Needed this for class. Very helpful

It was very dry and boring to read. However, it got me through my classes at Texas A&M. If you are

reading this for leisure I would advise you not to do so.

Nothing noteworthy.
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